
 
 
 

Things we’ve learned from people we’ve been lucky to meet.  
 

 
STEFAN KUNZ ILLUSTRATOR 
 
Stefan is a talented lettering artist and illustrator from Australia.  We worked with him on a video 
that mapped out our 5 Principles of Filmmaking. Whenever he got to what looked like the end of 
an illustration, he would go a step further and add one more element of detail. Many times we 
stop working on a project because we fear that our next move will ruin everything we’ve put into 
it. This is especially true with non-digital projects where there is no undo button. Stefan taught 
us to take the next step and go the extra mile. It’s that next step that allows you to risk good for 
great.  
 
THOMAS BRAG FILMMAKER  
 
Thomas Brag is a member of Yes Theory and the lead story editor for their videos. All members 
of Yes Theory believe that the best moments in life lie on the other side of discomfort. When we 
interviewed Thomas for our podcast he explained that he uses this tactic for his own creativity. 
Whenever he finds himself in a creative block, he puts himself out of his comfort zone and does 
something out of the ordinary. Don’t expect new ideas from doing the same thing everyday.  
 
 
JONAH PERETTI CEO OF BUZZFEED 
 
In 2018 we spent a week at Buzzfeed as part of their content incubation program with 
Instagram. On the first day we listened to their CEO Jonah Peretti talk about creating content. 
Towards the end of his talk, he asked us to remember the last time we laughed with our friends. 
He said you probably won’t remember the conversation exactly, but you’ll remember the 
emotion you felt that day. He recommended we look at content in a similar way. You’re content 
should act as a bridge between two people to experience an emotion together. Don’t focus on 
the exact details. Start first with the emotion you’re trying to evoke.  
 
JADE DARMAWANGSA SOCIAL MEDIA CONSULTANT  
 
Jade is the youngest person on this list. At 17 she runs a successful social media consulting 
business. She’s a creator who leads with her business model first. Her YouTube and Instagram 
following reinforce her brand as a consultant and lead to new clients. We often think about 



creation first and assume revenue will come. The reality is, to make creativity a sustainable 
business, understand what you sell first and built a content strategy around it.  
 
 
WILL SMITH ACTOR 
 
For Will Smith’s 50th birthday, he bungee-jumped out of a helicopter over the Grand Canyon. 
The stunt was a response to a challenge by the guys from Yes Theory and we were there to 
help capture it. After he successfully landed back on the ground, there was a reception for close 
friends and family. He told the crowd that when he was standing on the edge of the helicopter 
tethered to a bungee overlooking the Grand Canyon, the pilot told him, ”the only way you’ll get 
hurt right now is if you don’t fully commit. The rope weighs a ton, and if you don’t commit and 
jump far enough out it could hit you on the way down and knock you out. So you’re options are 
to stay here, or fully commit -- both are ways to be safe, anywhere in the middle and you could 
get hurt.” 
 
Will went on to tell us that whatever we do in life, those are our two options. You can go 100% 
at it...or 0% -- the only way you’ll get hurt is by existing in the middle. Get out of the middle.  
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